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WORKSHEET: Marketing plan template

(once completed this is submitted as a Week 9 report)

If we need to tell someone about our social enterprise and j's PURPOSE in ONE SENTENCE what
words shall we use?

Great Gifts and Crafts for all the community.

Who do we need to tell? Who are the PEOPLE we need to PERSUADE? Who do we need to MARKET
to? Who might benefit?

We need to get our message out to the wider School community. We can do
this by sharing our events and products by presenting them in assembly to
the rest of the school. We will work alongside our school admin team to add
our products and services to our Parent Pay website, this will allow parents
and the school community to easily and effectively whilst ensuring easy
management of money.

Do we want a LOGO (picture) or something that tells people “visually” what we are doing? Square,
round....?? Draw some ideas here:

We all worked together to

create a rainbow themed

logo, as we thought that

Rainbows represented

positivity and happiness.

We then combined different

elements of our logos to

create our final logo. We

combined Paige’s Business

name, with Jacobs star and Lily’s rainbows around the edges.
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What is really special about what we are doing? What makes our PRODUCT (or service) stand out? Is
it a service, is it helping PEOPLE, what difference does it make? Is it making a positive impact on a
particular UN Global Sustainability Goal?

Our products help to spread positivity and happiness, as sweet cones can be
a fantastic gift for friends/family to spread happiness, this links to the UN
Global Sustainability goal of ‘Good Health and Wellbeing.” Our crafts will allow

our school community to create a piece of Art which they can be proud of and
share with others, or keep for years to come.
What PRICE is it? Or if there isn’t a price, what VALUE does it have to local people?

£1.50 — Sweet cones, bracelets, hot chocolate cones and popcorn cones
£2/£4 — Pumpkin Craft Afternoon

www.cforlp.org.uk Any questions? Please contact Hazel.Duhy@cforlp.org.uk T: 016973 44905
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Marketing
£4 — Cracker Craft Afternoon
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How are we going to get the word out about our amazing social enterprise? What Is our PROMOTION?
This is where we could tell people as part of our promotion what our PURPOSE is and what change we
want to see. Are we making posters, do we need to involve others, charities or other experts who
could help us, are we using social media and our school website or even developing our own?

We will work with our Headteacher, Mr Warbrick, to share our enterprise in Assembly. We
will share our goals and that we are supporting the School, as well as Cheer Force Knights
(Maryport) — which is a local sporting team that supports lots of our pupils. Our purpose is
to fundraise to create better opportunities for our school community , through supporting
Cheer Force Knights in their bid to return to the World Cheerleading Championships in
Florida, to raising money to support our school in updating our play equipment to give us
more choices for play and collaboration at break and lunch times.

Where will we promote our campaign. Where will we PLACE it? How do we get PEOPLE who are
interested to find what we’re doing or who might benefit?

We will share our campaign as part of our weekly Assembly in front of the school. We will
work with our School Office Staff to communicate with our families using our text service
and through our payment app — Parent Pay. This will allow us to keep track of orders and
provides a safe and effective payment option. We will also share our progress through
weekly updates/blogs on the Bright Stars webpage, in addition to including regular updates
in the School-wide monthly newsletter.

Any other info we need (take a second piece of paper and draw more ideas if it helps):






 


 


 




     

